PERFORMANCE MANAGER - Digital Marketing RETAIN ‘
Type: Full-time

We are Retain Media, a fully remote digital media agency specialising in the automotive
category. Our focus is on manufacturers and dealers. Our core industries include caravans,
motorbikes, trucks, trailers, marine, agriculture, and construction machinery. Our target market
comprises roughly 12,000 businesses.

We offer our clients SEO, SEM, social and programmatic ad management services. We are
passionate about delivering exceptional client results through data-driven strategies and
innovative solutions.

We seek a reliable and detail-oriented account manager as we continue to grow.

Objectives of This Role
As a Performance Manager at Retain Media, you will manage client relationships and oversee
the planning, execution, and performance of their digital marketing campaigns.

You will be our clients' primary point of contact and voice of the client in the agency. You will
ensure our client's needs and marketing strategies align with their objectives.

This role involves strategic planning, stakeholder management, client communication, and
performance analysis.

What You Will Be Doing Day-to-Day

e Researching our markets, our clients, their products and their customers.

e Working with the client and the delivery team leads to develop strategies that align
with the client's vision, goals, and challenges; you should be the client's voice in the
agency.

e Writing clear briefs so that our team of (SEM / SEO / Social media) specialists can build
and deliver successful campaigns and outcomes for our clients.

Ensuring the delivery of the client strategy. Making sure we do what we say we will do.
Proactive account management — constantly look for ways to improve results for your
client group and grow the revenue from your patch by identifying opportunities.

e Write High-quality end-of-month reporting, including identifying and delivering usable
insights and tactical recommendations.

e Ongoing learning

Key Responsibilities



Client Relationship Management: Building and maintaining strong relationships with
clients, understanding their business goals and marketing objectives.

Strategic Planning: Developing and implementing digital marketing strategies across
various channels (SEO, SEM and social media).

Campaign Management: Overseeing the execution of digital marketing campaigns,
including managing budgets, timelines, and resources.

Performance Analysis: Monitoring and analysing campaign performance, identifying
areas for improvement, and providing regular reports to clients.

Communication: Maintaining clear and consistent communication with clients and
internal teams, providing updates, and addressing concerns.

Problem-Solving: Identifying and resolving any issues that may arise during campaign
execution.

Team Collaboration: Working closely with other marketing team members (e.g., SEO
team, Social Media team, Google Ads team, designers, copywriters, developers) to
ensure successful campaign delivery

In 30 days, You Will

e Have met every member of the team and have started working with the key members
who support your clients
e Met every client at least once and started to gain an understanding of their history and
needs.
e Be using our tools and have identified where you need additional support
In 3 Months
e Establish the clients and the Retain Media team's confidence in you as a leader of your
patch
e Build a solid understanding of your client's history and opportunities
e Establish a solid relationship with all key stakeholders in Retain
e Be writing strong briefs for the delivery team to communicate the client's requests
e Be comfortable discussing how SEM, SEO and Social work together
e Have an understanding of the dealer and OEM environments
e Starting to understand each of our markets, the language of it, the players, trends, and
buyers (customers of our clients) and their motivations
In 6 Months:
e Need minimal oversight
e Refine strategic and client service offering
e Have a deeper understanding of each market we operate in



Be able to build the first draft of the strategy without input from the delivery team
leads

In 12 Months and Beyond

Become the master of your patch, identify and scope out proactive first-to-market
opportunities or optimisation strategies

Become a trusted source of digital expertise for your client patch

Cement yourself as a core member of a truly unique integrated media team

What Will Help You Succeed

Strong understanding of digital marketing principles and best practices.

Experience with various digital marketing channels (SEO, SEM & social media) and tools
(call tracking, Live chat CRMs, etc).

Excellent communication, interpersonal, and presentation skills.

You take ownership of your patch and the success of your clients

Strong analytical and problem-solving skills.

You are organised. Proficiency in project management and time management.

Ability to work independently and as part of a team.

Experience with CRM and marketing automation tools is often preferred.

Self Motivated

What We Offer

We are a growing agency. Growth = opportunity

Competitive salary

Performance-based incentives

Work from home

Training and development - internal training and budget for external training
opportunities (courses, conferences, etc)

Annual international conference

If you are interested in this role, please send your CV to hello@retainmedia.com.au. We look
forward to hearing from you.
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